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8 Supplier-driven Innovations for 
Sustainable Tourism

Rationale 
The purpose of this chapter is to introduce a conceptual approach to driving forces 
for innovation in sustainable tourism. The model underpins the fact that innovation in 
tourism is not solely the effect of a strategic and wilful internal action in tourism firms and 
organisations, but also the consequences of external driving forces. Further, the chapter 
offers a more detailed review of the importance of suppliers as (one of several) push factors 
for sustainable tourism. Examples are provided, and possibilities and limitations in terms of a 
rapid development of more sustainable practices in tourism are discussed. A four-field model 
aims at stimulating the search for new forms of collaboration between tourism firms and 
their suppliers, and it adds dimensions to the traditional views in supply chain management. 

Learning objectives

On completion of this chapter students should be able to:

Define and understand the driving forces for sustainable tourism innovation
Identify the capacity of tourism suppliers to undertake sustainable innovations that 
affect tourism
Explain the sustainability issues from a supply chain perspective
Evaluate types of innovations for sustainable tourism
Track tourism innovations back to suppliers
Understand how suppliers can be promoters or inhibitors of sustainability in tourism; 
Discuss appropriate sustainability incentives and measures. 

What promotes innovation?  
The context of innovation in tourism 

Buy this file: http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&storyID=234

http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&storyID=234


http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&storyID=234

8: Supplier-driven Innovations for Sustainable Tourism 3

-

et al

et al -

-

-

Innovation and Entrepreneurship

-

-

The unexpected

Buy this file: http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&storyID=234

http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&storyID=234


All rights reserved. No part of this publication may be reproduced, 
stored in a retrieval system, or transmitted, in any form or by any 
means, electronic, mechanical, photocopying, recorded or otherwise,
without the written permission of Goodfellow Publishers Ltd 

All requests should by sent in the first instance to  

rights@goodfellowpublishers.com

www.goodfellowpublishers.com

Chapter extract

To buy the full file, and for copyright

information, click here

http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&st

oryID=234

http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&storyID=234
http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&storyID=234
http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&storyID=234
http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&storyID=234

